
Problem #1: Conference Identity:" White House Conference on Children

The assignment is to create a visual system for the White House Conference on Children which would be used to produce a logo for the conference and then a series of brochure covers for workshops of various topics.

Topics:

The Child Advocate

Leisure Time

Influence of Mass Media on Child Development
 
or Child Development & Mass Media

Children without Prejudice

Child Care

Changing Families




 or Changing Family Structures

Childhood Illnesses & Injuries 



 or Childhood Injuries

Handicapped Children 




or Children with Disabilities

Crises in Values

Emergence of Identity

+ Any additional five topics of your own choosing
Using one short verbal statement describe the thematic topic for each of the workshop brochures you design.  Explain how your visual system & icons reflect that thematic content visually. 
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PROBLEM Objectives:

· Design a "related visual system" to produce a series of 15 brochure covers.
· Each of the individual conference brochures must implicate thematic partnership in support of the White House Conference on Children.
·  Research and collect photo images for use in development of stylized “thematic icons." Stylize and/or abstract the realistic photographic image into a series of emblematic icons to be executed strikingly in the cut paper media.  Designer must compose strong figure / ground relationships for the brochure (in this case image without text) to lure conference attendees into participation. 

· Another way to get going might be to imagine the end result "ICON" and work backwards to extrapolate a unified visual system using the Organization Principles: e.g., UNITY and VARIETY with the iconographic options you have developed.  The master icon can be used in various sizes, hues, values, recognizable stylizations or abstractions, in part or whole.

· Limit your cut paper color scheme on all brochures to 

1. A monochromatic scheme using one HUE with tint, tones, and shades- 4 total.

2. A color palette of your own scheme selection with no more than 8 individual HUES.  In the second option, black and white will not be “counted” as separate colors but rather as color modifiers that modify the tint, tone, and shade of the paper colors.  

You may deploy optical blends of your palette choices, but remember that all 15 brochures should display “kindred relationship.”  Use the organizing principle of repetition and variety on the art element of color to make “color family” comprised not of identical twins but a suite of grandparents, mother and father, brothers & sisters, aunts and uncles, cousins and second cousins in the total group of 15 brochures. 

Think:  "family of brochures" with one set of clearly identified parental DNA genes.  

Think:  repetition yet strong variety can lead to visual unity for the White House Conference.

· Make diverse "visual relationships" with the “parent icon” and between the other images &/or abstract art elements you arrange into collaged 2D compositions using design organization principles.  Effective designers must consider how to successfully deploy engaging proportions in both the figures and the ground or background field. Consider composition issues.  Position icon/figures in 6" x 9" vertical field / frame/ picture plane with emphasis and economy to achieve dominance and subordinance to solicit conference participants.
· Apply spatial relationships from differing viewing points, perspectives, illusions of space, and differing proportions or scales.  Using "Visual Balance" make not more than 2 at the very most with symmetry-- one of which must be radial.  Other brochures must use asymmetrical balance. Consult your required readings on Gestalt: Theory & Application: grouping, containment, repetition, proximity, continuity, movement, focal point, closure.
· Give consideration to how pattern might be used as a unifier.  (Many patterns are based on repetition of a visual unit/hence multiple fragments of visual information.)  Make limited selections of "patterned paper" and/or construct pattern using color modifiers black and white with originality: laser printing with black ink, groupings of rubbed, printed or lifted icons.  Give attention to power visual rhythms can create.

· Describing your "visual systems" should be easily done in one short sentence.

Be prepared to come to presentations able to use vocabulary from readings to discuss your own work and works of others.  Turn in a one-page typed statement along with your 15-brochure conference collection of visuals.

VOCABULARY:

Art Elements:

SHAPE 
e.g. shared stylization of icon/ e.g., elongation, simplified abstraction, 

vs. geometric rendering,

TEXTURE 
e.g. icon used whole or in part cut with primary contours with

highly textural accents, vs. all clean extremely simplified edges

LINE

e.g. icon rendered with highly organic contour, vs. fluid curvilinear flow

SPACE
e.g. icon placed with variations in density of figure/ground proportions 

vs. icon placement with accent on negative open space

VALUE

e.g. icon deploys bold major value contrast, vs. soft narrow minor values

HUE
e.g. icon cut from papers using dominance of warm advancing hues 

vs. icons cut from papers accenting cool receding hues

e.g. How could an icon have same palette range in each brochure?  yet still offer viewers variety?  Use no more than 8 hues/colors; black & white are not colors but color modifiers.  Option to include maximum of 2 patterns

VOCABULARY:

Organizing Principles of Design:  

Means by which visual elements are organized into a unified & expressive arrangement.  

Principles of 2D Design

· Unity and Variety

· Gestalt: Theory and Application 

grouping, containment, repetition, proximity, continuity, movement, focal point, closure

· Patterns & Grids

· Balance- of visual forces among visual units, 

visual weight-float of command attention, 

gravity- dynamic & static- vertical, horizontal diagonal

symmetrical balance/ approximate symmetry- mirror

radial balance- spiral 

asymmetrical balance- no mirror; movement of boundaries, fulcrum & "attractions"

· Scale & Proportion

· Rhythm & Repetition

· Emphasis (& Economy) Dominate & Subordinate e.g., Emphasis via solution, placement, contrast

· Illusion of Space & Movement

Linear Perspective, One, Two & Three Point Perspectives, Atmospheric Perspective, Amplified Perspective, Fractured Space, Layered Space, Overlap/ Multiplication, Camera Angles, Illusion of Movement/ Kinesthetics, Decisive Moment- capturing most telling moment in time- (Cartier-Bresson Photography,) Anticipation- before & after, Visual Hierarchy Priorities

Principles of 3D Design

· Unity & Variety: 

grouping, containment, proximity, continuity, repetition, closure, variety in use of Art Elements: line, scale, texture. space, pattern, color, value…

· Matrix- 3D Grid

· Balance- distribution of weights or visual forces

· Scale

· Proportion

· Emphasis & Economy

· Repetition & Rhythm

READINGS:

Read carefully required text: Launching the Imagination by Mary Stewart, 

Introduction 





ppgs 6-15
Chapter 1:  Basic Elements 



ppgs 17-49
Chapter 2: The Element of Color- 


skim this chapter for help with color choices
Chapter 3: Principles of 2D Design 


strong attention to p. 78-110
& Chapter 9: Principles of 3D Design.


skim; more attention later ppg. 220-239.

REFERENCE IMAGES:


MEDIA & MATERIALS: 

Media: 
Cut Paper & Paste: Scissor and X-acto Blade, Fadeless Paper 

Glued onto Bristol Board 

Try 3 different methods:  Glue Stick, Rubber Cement, Studio Tac,  

Finished layers must be 2- dimensional.

Paper:   
Use high quality FADELESS PAPER 50 lb. cover stock



Minimum 1 monochrome hue with tint, tone, and shade
(4 values)




Maximum 8 hues 



OPTIONS:  Use of 2 types of patterned paper- color limitations still applies



OPTIONS:  Pattern may be applied using color modifiers only black & white





         Media e.g., laser print, rubbings, rubber stamp, stencil…




                              positive/negative patterned cuts, punch, laser cut…

Size:  
6 inch by 9-inch vertical format only

Artist Statement: Typed, double-spaced, one page.  Justify brochure topic and image/icon development, color pallet choice; accent creative decision making choices using key vocabulary and required readings.

CRITIQUE:  Points to consider for Participation in Discussions… 

Do the brochure covers have a strong sense of identity (Visual Unity & Stylistic Relationship) when seen as a group?  What makes it happen?

In your own suite of diverse yet related brochures, what have you done to achieve this overall (yet almost peripheral) visual unity?  How have the design variables shifted within the different brochure collections?  

Using both repetition and variety what have you done to stylize the motifs you elected to use as feature icons to represent the "subject” of each conference workshop.

Beyond obvious primary and secondary lines how have you as a designer made use of implied lines – eyelines to capture the attention of viewers. 

e.g. 
rhythmic groupings, 

relationship between art elements, within the narrow 6" x 9" vertical format

Has the perceptual space of the brochures narrow vertical composition been modified effectively? Back these layout observations with a “composition justification about visual balance:”  

For example:

(Just one way of many)

By using hue intensity or temperature changes (wherein warm colors advance and cool colors recede) different points of view, dominance and space are suggested.

How does contrast between figure/motif and ground /field/background helped to focus viewer's attention?  Does dominance or subordinance of elements help to guide the viewer's attention?  Were shifts in scale or proportions part of this aesthetic decision making?

Is there an allegiance between color palette choices and the thematic elements or motif icons that were developed?

Have color palettes been selected and applied with variety of intensity & value contrast to make bold &/or diverse statements?  
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